
WHAT IS THE GIFT CARD CENTER?

The Gift Card Center provides your location with a gift card rack filled with the prepaid gift cards that consumers 
want. It offers you the ability to sell some of the most in-demand cards representing a wide variety of brands and 
categories, from wireless phones and gaming to restaurants and retail.  

Drive additional store traffic and revenue with the perfect gift-giving solution, all while taking up minimal floor 
space! In addition, you will receive a commission from each card sold. Each type of gift card carries its own rate; 
the larger the card value, the higher the commission received. This service is completely FREE to setup and the 
gift card rack and terminal are also FREE* to lease.

Gift Card Center yields high margins, and it could easily become some of the most profitable square footage 
within your store. Your location will become the one-stop-shop for all your customers’ gift card needs!
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Call CHS Payment Solutions at 1-800-852-5301 to answer any questions 
and start the setup process.

WHAT ARE THE BENEFITS?

•	� Free, no-risk program

•	� Additional store profits from 
commissions

•	� Generates repeat business

•	� Additional product offerings  
for your customers

•	� Free restocking of gift cards

•	� Transactions appear in your  
daily batch reports for  
easy accounting

HOW DOES IT WORK?

	 	� A customer selects a gift card for purchase

		�  The cashier receives payment for the purchase and 
then activates the gift card

		�  The transaction is entered in to the point of sale,  
a receipt prints, and the customer receives the 
gift card

		�  Commissions made on each sale will be paid to the 
merchant in one lump sum at the end of the month

CHS Payment Solutions is a single source for 
all your merchant processing needs, including 
selling third-party gift cards. 

GIFT CARD CENTER

Card availability is subject to change. *Free lease requires monthly activity.


